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COLOUR-ASSOCIATION ACTIVITY RESULTS

Saskatoon Transit Brand Validation Workshop Report
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02 | Workshop Activities | Activity 3: Colour Associations

Activity 2

Colour Associations: Findings
What was found was that colours featured prominently 
in both the Saskatoon Transit agency brand as well 
as other city branding for the City of Saskatoon were 
associated with positive ideas and qualities. The 
azure colour was chosen most often and participants 
felt it expressed many of the qualities found in the 
original positioning statement. Orange was also a 
colour with many strong associations with warmth and 
welcome, and it was noted that this colour has ties to 
reconciliation and Indigenous identity which would be 
important to feature. Green had many associations to 
the sustainability aspect of transit use, as well as the 
natural settings of Saskatoon. Yellow, another popular 
colour was associated with elements  
of cleanliness, warmth and freshness.  

Flow of rivers and seasons
Lines that extend beyond

Endless destinations
Flexibility

Roads
Lanes

Waves
Pleasure

Inconsistent
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“Modern”, “Nice”

“Fun”, “Royal”, “Prestigious”

“Happy”, “Playful”, “Important”, “Fresh”, “Clean”

“Warm”, Inviting“, Fancy”, Modern“, “Indigenous Inclusion”

“Nature”, “Environmental”, “Positive”, “Bright”, “Natural”, “Greenery”

“Bright”, “Reconciliation”, “Sun”, “Warm”, “Summer”, “Fall”

“Calm”, “Tranquil”, “Nature”, “Life”

“Reliable”, “River”, “Calming”, “Trusting”, “Consistent”, “Happy”

“Fast”

“Eww”, “Illness”

“Mild”

“Flighty, Flakey”

“Industrial”

“Danger”, “No Entry”, “Associated with Food Places”

The results of the Colour Association Workshop Activity 
revealed that colours featured prominently in both the 
Saskatoon Transit Master brand as well as other city 
branding for the City of Saskatoon were associated with 
positive ideas and qualities. The azure colour was chosen 
most often and participants felt it expressed many of 
the qualities found in the original positioning statement. 
Orange was also a colour with many strong associations 
with warmth and welcome, and it was noted that this 
colour has ties to reconciliation and indigenous identity 
which would be important to feature. Green had many 
associations to the sustainability aspect of transit use, 
as well as the natural settings of Saskatoon. Yellow, 
another popular colour, was associated with elements of 
cleanliness, warmth and freshness.
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SASKATOON TRANSIT MASTER BRAND

MASTER LOGO COLOUR PALETTE

PRINT FONT

WEB FONT

Saskatoon Transit  2017 Corporate Identity Standards 

Corporate Identity Standards
These guidelines were developed to ensure consistency in the usage of the updated Saskatoon 
Transit brand. Adherence to these guidelines will protect the integrity of our logo as well as the 
other brand elements and ensure the strong growth of our brand. Consistent representation of our 
brand, across all touchpoints, will create a positive and memorable experience for our audience and 
reinforce the ideas behind our brand personality and values.

Logo
Our logo is the foundation of our identity, it must never be 
altered or distorted. To the right are the preferred versions  
in PMS 7461 (light blue) and PMS 2767 (dark blue) and  
PMS 021 (orange). 

Clearspace
The clearspace surrounding the logo must always be 
equivalent to the height of the 'T' in “Transit” no matter what 
size the logo appears. Adequate clearspace ensures that no 
other graphic elements infringe on the logo in a layout.

LIGHT BLUE AREA INDICATES CLEARSPACE

Logo Colours 
The full colour logos are preferred when the media 
allows. The logo suite also allows for 1-colour and 
reversed versions. Please consult the Communications 
Department for best use practices.

1" PRINT

MINIMUM SIZE

154 PIXELS ONLINE

SYMBOL

FULL COLOUR ONE COLOUR

Saskatoon Transit  2017 Corporate Identity Standards 

Colour Palette 
The blue and orange combination will visually indicate a 
bold change to Transits existing brand without abandoning 
its traditional roots. It also makes the brand a more robust 
platform for new messaging and additional personality.

Light Blue / Dark Blue
-  Existing brand colours (no update or  
 change to current brand applications)
-  Colour attributes: Reliability. Trust.  
	 Professionalism.	Confidence.

Orange
-  Colour attributes: Friendly. Positivity.  
 Energy. Enthusiasm. Well-being.
-  High visibility and commonly used  
 in safety applications.
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Transit Fonts: Avenir
light   abcdefghijklmnopqrstuvwxyz

book abcdefghijklmnopqrstuvwxyz

medium abcdefghijklmnopqrstuvwxyz
black abcdefghijklmnopqrstuvwxyz

heavy abcdefghijklmnopqrstuvwxyz

Transit Fonts: Avenir Next Condensed
regular abcdefghijklmnopqrstuvwxyz

medium abcdefghijklmnopqrstuvwxyz

demi bold abcdefghijklmnopqrstuvwxyz

bold abcdefghijklmnopqrstuvwxyz

heavy abcdefghijklmnopqrstuvwxyz
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Reliable and friendly, made-for-Saskatoon mass 
transit designed to keep our city moving and 
driven to deliver a great passenger experience.

www.transit.saskatoon.ca

PANTONE 2767C

PANTONE 021C

PANTONE 561C (COS green)

PANTONE 376C (alt green)

Customer Service
Call Us:  306-975-3100
Visit Us:  226, 23rd Street East
Follow Us:  FB / Twitter / YouTube

Reliable and friendly, made-for-Saskatoon mass 
transit designed to keep our city moving and 
driven to deliver a great passenger experience.

www.transit.saskatoon.caCustomer Service
Call Us:  306-975-3100
Visit Us:  226, 23rd Street East
Follow Us:  FB / Twitter / YouTube

Brand Personality
Through research and user experience audits, we have 
determined the following Brand Personality traits that can 
be used to gauge if visual communications are inline with 
Transit's personality:

C 78 M 14 Y 00 K 00
R 0 G 125 B 188
HEX# 007dbc

C 100 M 78 Y 00 K 54
R 19 G 40 B 75
HEX# 13284b

C 00 M 73 Y 100 K 00
R 255 G 88 B 0
HEX# f05323

Reliable  consistent, dependable, trustworthy
Professional  competent, capable, polished, clean, put together
Relatable  personable, human, down to earth, someone like me
Driven  eager, enthusiastic, ambitious, determined, motivated
Friendly  neighbourly, respectful, helpful, courteous, welcoming

Font
Avenir is the primary font family for all external 
applications. Calibri may be used as a substitute when 
Avenir is not available (i.e. internal and online applications)
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LINK BRAND

Saskatoon Transit  2017 Corporate Identity Standards 

Colour Palette 
The blue and orange combination will visually indicate a 
bold change to Transits existing brand without abandoning 
its traditional roots. It also makes the brand a more robust 
platform for new messaging and additional personality.

Light Blue / Dark Blue
-  Existing brand colours (no update or  
 change to current brand applications)
-  Colour attributes: Reliability. Trust.  
	 Professionalism.	Confidence.

Orange
-  Colour attributes: Friendly. Positivity.  
 Energy. Enthusiasm. Well-being.
-  High visibility and commonly used  
 in safety applications.
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Reliable and friendly, made-for-Saskatoon mass 
transit designed to keep our city moving and 
driven to deliver a great passenger experience.

www.transit.saskatoon.ca

PANTONE 2767C

PANTONE 021C

PANTONE 561C (COS green)

PANTONE 376C (alt green)

Customer Service
Call Us:  306-975-3100
Visit Us:  226, 23rd Street East
Follow Us:  FB / Twitter / YouTube

Reliable and friendly, made-for-Saskatoon mass 
transit designed to keep our city moving and 
driven to deliver a great passenger experience.

www.transit.saskatoon.caCustomer Service
Call Us:  306-975-3100
Visit Us:  226, 23rd Street East
Follow Us:  FB / Twitter / YouTube

Brand Personality
Through research and user experience audits, we have 
determined the following Brand Personality traits that can 
be used to gauge if visual communications are inline with 
Transit's personality:

C 78 M 14 Y 00 K 00
R 0 G 125 B 188
HEX# 007dbc

C 100 M 78 Y 00 K 54
R 19 G 40 B 75
HEX# 13284b

C 00 M 73 Y 100 K 00
R 255 G 88 B 0
HEX# f05323

Reliable  consistent, dependable, trustworthy
Professional  competent, capable, polished, clean, put together
Relatable  personable, human, down to earth, someone like me
Driven  eager, enthusiastic, ambitious, determined, motivated
Friendly  neighbourly, respectful, helpful, courteous, welcoming

Font
Avenir is the primary font family for all external 
applications. Calibri may be used as a substitute when 
Avenir is not available (i.e. internal and online applications)
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SECONDARY COLOUR PALETTE - TRANSIT COLOURS

SECONDARY COLOUR PALETTE - MARKETING
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SECONDARY COLOUR PALETTE - TRANSIT COLOURS

COLOUR BLIND TEST (PROTANOPIA)

Link // Visual Look and Feel // July 4, 2024 // Page 6

COLOUR BLIND TEST
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VISUAL ELEMENTS | PATTERN



Link // Visual Look and Feel // July 4, 2024 // Page 8

VISUAL ELEMENTS | PATTERN

PATTERNLINK LOGO

The results of the Pattern Associations activity highlighted that 
the most favorable and relevant patterns were those conveying 
movement, characterized by soft, curvilinear forms, speed, 
connectivity, and freedom. The repetition of these motifs, 
combined with rounded shapes, also conveyed concepts of 
organization and reliability, reflecting the essence of the new 
Link service, known for its dependability and predictability.

 
Each pattern iteration originates from the arm and leg of 
the “k,” creating a versatile graphic suitable for various 
applications, including glass manifestations on bus shelters, 
advertisements, and bus wraps. The manipulation of scale, 
rotation, and spacing offers flexibility in its implementation.
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DETAIL

BUS SHELTER ELEVATION
1:25
NOTE: BUS SHELTER FOR PLACEHOLDER PURPOSES ONLY.

VISUAL ELEMENTS | GLASS MANIFESTATION
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APPLICATIONS | BUS SHELTER AD
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BUS SHELTER ADS TYPICAL BUS SHELTER
1:25

BUS SHELTER FOR PLACEHOLDER PURPOSES ONLY

We’re Building
Progress.

A New Way
To Get Around.

A New Way
To Get Around.

APPLICATIONS | BUS SHELTER AD CONCEPT 1

Future Application:  
Bus Shelter ads used for construction and brand launch. The content  
focus would be on what it is, equipment and technology installed. 

Saskatoon Transit and Link logos to be featured together to build 
understanding of their relationship.

Bus shelter ads are an excellent way to generate awareness 
of the new brand and service due to their ability to capture 
the attention of a captive audience. Positioned strategically 
along busy streets and transit routes, these ads are seen 
by commuters waiting for their rides, providing ample 
exposure to the brand’s message. With passengers often 
spending several minutes at these shelters, the ads offer 
a unique opportunity to convey key brand elements and 
generate awareness among a targeted audience.

These bus ads are crafted to exude playfulness and 
vibrancy, aiming to evoke a feeling of excitement and 
arrival for passengers while offering a delightful contrast 
to the surrounding environment. 
 
This concept employs layered forms not only to introduce 
texture but also to help anchor essential information such 
as the logo and taglines.
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BUS SHELTER MOCKUP

APPLICATIONS | BUS SHELTER AD CONCEPT 1 MOCK UP
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BUS SHELTER ADS

Your Journey
starts here.

TYPICAL BUS SHELTER
1:25

BUS SHELTER FOR PLACEHOLDER PURPOSES ONLY

    Rethink the way
           you travel
in Saskatoon.
Connecting you with 
what matter’s most.Rethink the way you 

travel in Saskatoon.
Connecting you with what matter’s most.

Dependable journeys.
Every time.
Connecting you with what matter’s most.

APPLICATIONS | BUS SHELTER AD CONCEPT 2

The second concept uses the motif to dynamically crop 
photos and also provide a foundation for both the logo and 
taglines. 

Future Application:  
Bus shelter ads to focus on rider experience of Link. 
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BUS SHELTER MOCKUP

APPLICATIONS | BUS SHELTER AD CONCEPT 2 MOCK UP






